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Fig 2. Weight Status of Children based on BMI for Age by Geographic 
Location in Kentucky, 2006 
2-5 years
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The Institute for Rural Health Development & Research is a non-pro!t organization located on Western Kentucky University’s cam-
pus in the Human and Health Services Building.  Since 2007, the Institute has provided the ten-county Barren River Area District 
Development (BRADD) rural communities with health screenings and dental hygiene services through its two mobile health units.  
Additionally, the Institute provides a hands-on learning experience for WKU nursing students by allowing them to accompany the 
organization on its mobile health unit trips to various rural areas.
During the initial client meeting, the Institute indicated its predicament of not ful!lling its designated research component and not 
being able to receive su"cient funding.  Following this meeting, our group began the research phase in which we analyzed other 
rural health institutes to determine their research focuses, the grant writing process, current trends in rural health care and issues 
speci!c to Kentucky.  Through this research, our group designed a public relations campaign centralized on rural health care with 
a focus on childhood diabetes.
Our public relations campaign for the Institute is called “Be A Healthy Me” and includes tactics such as developing a cookbook 
along with a micro site, hosting “Be A Healthy Me” day, developing educational collateral and creating an educational online game 
for rural children.  By incorporating  the “Be A Healthy Me” campaign, the Institute will expand its research components, which will 
allow the organization to apply for and ultimately receive more grant funding.  In addition, the Institute will receive more attention 


















The !rst step in our research was to learn more about the Institute for Rural Health 
Development & Research.  We found that the Institute is part of Western Kentucky 
University’s College of Health and Human Services, located in the Academic Complex. 
We also found out the Institute has two mobile health units (one for dental and the 
other for health screening services such as hearing, visual, cholesterol, etc.. ) they take 
out into the rural community to perform services rural residents might not otherwise 
receive (due to monetary and/or location restrictions). In addition, we found the 
Institute’s mission statement is to engage students and faculty in activities designed 
to improve the health status of the rural community while enhancing the learning 
experience of its students.
Research
1. What is the competitive landscape?
2. What is considered when applying for a grant?
3. What are current issues within rural health care?
4. What are some issues relating to rural health care unique to Kentucky?
Following our !rst client meeting, our group put together a needs assessment.  
This needs assessment identi!ed the top three requirements we gathered that 
will be addressed throughout implementation of our campaign. The !rst need 
is to increase the potential to receive more grant monies.  The second need is 
to expand the Institute’s research component.  The third need is to update all of 
the Institute’s collateral with the most up-to-date and correct information.  From 
the needs assessment, our group devised the overall goal for this campaign: to 
increase the Institute’s opportunity to compete for grant opportunities as well 
as expand its research components.  In order to solve the problem set before us, 
we had to start researching.  The four main areas of research our group identi!ed 
were: competitive landscape, grant writing, current rural health trends, and issues 






In order to identify and address the Institute’s problem, our group looked at other rural 
health institutes to see how they are expanding/ful!lling their research components.  We 
!rst looked at Idaho State University’s Institute of Rural Health and found they have a 
main focus on suicide prevention. Next we looked at Texas Tech’s Institute for Rural and 
Community Health and found that they have a strong focus on telemedicine.
We then moved onto University of North Dakota’s Center for Rural Health and discovered 
their main focus is on Native Americans.  West Virginia’s Center for Rural Health Development 








The Robert C. Byrd Center for Rural Health at Marshall University focuses on 
diabetes as well as Ohio University’s Appalachian Rural Health Institute.
Every single rural healthcare institute our 
group examined had a focus on some 
aspect of rural health care.  We thus came 
to the conclusion that the Institute needs to 
develop a speci!c focus within rural health 
care much like those institutes found within 












The next step in our research phase was to conduct primary research and interview 
a grant writer.  We chose to interview Dr. Andrew McMichael, a grant writer for the 
Potter College of Arts and Letters at Western Kentucky University.  Dr. McMichael 
has extensive experience with applying for, as well as, receiving grant monies for 
WKU.
During the interview, we asked Dr. McMichael what would help enhance a grant 
application to be more likely to lead to funding.  Dr. McMichael informed us the 
most important factor when applying for a grant is not outside collateral (such as 
a website), as we had originally thought.  In order to receive grants, Dr. McMichael 
informed us that the Institute needs to be sure to qualify for the speci!c criteria 
listed within the grant application.  Dr. McMichael suggested that in order to be 
more grant-competitive, the Institute needs to !nd grants that are applicable to 
the organization and extensively explain how the grant money would be used if it 
were awarded those particular funds.
Rural Health Trends
Our group wanted to better understand rural health on a national scale, so we  researched 
current issues in rural health throughout the U.S.  We discovered the landscape of rural 
America is changing, and as it changes, so must the programs and resources that provide 
health care to those in rural areas.  We discovered rural populations are often characterized 
as being less educated, having higher rates of poverty, chronic disease, suicide, and having 
limited economic diversity.  Accordng to the National Rural Health Association, nine out of 
ten adults have di"culty using everyday health information routinely available to them in 





According to the regional Kentucky map (Figure 2.3 on page 10), the Barren River area is 10.6-12.4%.  As we were 
thinking of ways the Institute could serve the community and help the rising issue of diabetes, our group looked at 
whom the Institute is already serving: children.  There is obviously a link between childhood obesity and remaining 
obese when children become adults as adults are generally who develop Type II diabetes.  Additionally, our group 
found that Kentucky has one of the highest prevalences for pediatric obesity in the nation. 
8
Research
As our group was researching rural health in Kentucky, we were astonished at the 
information we found on Kentucky health. The largest health concern we found was 
diabetes.  In 2009, Kentucky’s rate for diagnosed diabetes was the fourth highest in 
the nation at 11.4%, compared to a national median of 8.3%.  In addition, an estimated 
366,000 adults in Kentucky have been diagnosed with diabetes.  Our group further 
discovered that diabetes is the number one cause of disability for Kentuckians and the 
!fth leading cause of death by disease.  
According to Figure 2.1 (on page 10), Kentucky in 2003 was in the 7.5-8.9% for 
the percentage of U.S. adults who had been diagnosed with diabetes.  In 2008, it 
dramatically increased to the above 9.0% range.  Looking at Figure 2.3 (on page 
10), and even deeper into the area the Institute serves, the Barren River area is 






According to the American Diabetes Association, diabetes is a costly disease. In 2007, 
diabetes cost America $174 billion.  We know that diabetes is controllable if the 
people in rural Kentucky changed their eating habits by making healthier choices. 
By eating more fruits, vegetables and foods low in fat, we could change the future 
of our rural Kentucky children. Our group also knows that if children learned to 
eat healthier, then they could take that lifestyle into their adulthood and Kentucky 
would have less adults being diagnosed with Type II Diabetes.
As shown in Figure 2.4 on page 10, approximately 38% of Kentucky children ages 0‐17 
years are considered overweight or obese according to BMI‐for‐age standards. Further 
more, half of Kentucky’s children in poor families are overweight or obese.  Regional Ken-
tucky data shown in Figure 2.5 on page 10 demonstrates that rural counties in Kentucky 
had the highest prevalence of low-income preschool aged obese children (17.4%) as 






















If the Institute implements “Be A Healthy Me,” there is 
nearly 20 million dollars in the form of grant money that 
would support such a health literacy program. There 
is an abundance of money in support of a program 
that educates children on healthy lifestyles and eating 
habits in addition to acquiring research on the topic 
and analyzing it. It just takes digging through databases 
for the grant the Institute best quali!es to receive.  The 
money is out there, the Institute just has to implement a 
program that is worthy of the money and “Be A Healthy 
Me” is that program.
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After researching the Institute’s competitive landscape, grant writing and rural health 
on a national and local scale, our group came up with a solution to the Institute’s 
need to be more competitive for grant monies and expand its research component. 
We know that there is an overwhelming population of school aged kids becoming 
susceptible to diabetes due to poor diet and lifestyle choices. Our group knows that 
school aged kids who have poor diets develop them because they eat unhealthy 
foods and drink unhealthy drinks. We also know that when kids eat unhealthy foods 
and drink unhealthy drinks, they become more susceptible to gum disease. 
Campaign
Solution
The Institute’s mission is to improve the health status of the rural community. This cycle of poor diet leading to gum disease, 
and more seriously, diabetes is a problem in the rural community.  This problem should concern the Institute being that the 
Institute is a nursing and dental service o"ered in the rural areas of our community. Due to this connection between the 
service the Institute already provides, the need to be competitive for grants and to enhance its research component, coupled 
with this rise of diabetes in young children in rural areas, we developed our campaign, “Be A Healthy Me.”  This campaign will 




The cookbook our team envisions will be pocket-sized so as to easily !t into a student’s backpack; we know how forgetful children 
are and we want to make sure this item makes it home to their parents.  In this cookbook will be kid-friendly recipes encouraging 
children to become active in food preparation and to learn more about healthy eating habits.  This cookbook will also include fun 
facts regarding healthy eating habits and healthy exercise routines.  The last page of the cookbook will send the children online to 
a micro site to complete a questionnaire in order to gain access to educational games.  Our team knows that rural families may not 
have access to computers at home, so this questionnaire will be !lled out on school grounds in the provided computer labs. The 
questionnaire will consist of the following ten questions:
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Campaign
Our group advised the Institute for Rural Health Development & Research to expand its focus 
by developing a health literacy program aimed at rural children and their parents called “Be 
A Healthy Me.”  We know that health literacy can be an intimidating concept, so we advised 
the Institute to develop a focus much like other organizations in its competitive landscape.  
From our research, we advised this focus to be on diabetes.  To carry out this strategy, we 
created three tactics: develop a cookbook through partnership with WKU nutrition students 
on campus, bring in Mid-day Live to have a “Be A Healthy Me” day and create educational 
collateral.
1. Have your eating habits changed after making recipes in 
the cookbook?
2. How often do you make recipes in the cookbook?
3. How many of the recipes in the cookbook have you made?
4. How often to you eat fast food on a weekly basis?
5.  How many fruits and vegetables are in your house?
6.  How many fruits and vegetables on average do you eat on a 
weekly basis?
7.  How any sodas do you drink on a weekly basis?
8.  How much exercise do you get on a weekly basis? Have you 
tried any of the activities in the cookbook?
9.  How many times do you "oss a week?  Do you brush daily?  If 
so, how many times do you brush a day?







The Institute for Rural Health Development & Research will host “Be A Healthy Me” day at one of the schools it already 
serves.  Mid-day Live, a video segment of WBKO, the local ABC a!liate, will be invited to cover this event that will 
resemble a "eld day. There will be games such as hopskotch, four square, parachute game, relay races along with an 
egg toss, in addition to prizes such as jump ropes, hula hoops, and various fruits.  “Be A Healthy Me” day will also bring 
media attention to the Institute’s e#orts to improve rural healthcare in the surrounding community as well as increase 
awarenes of the Institute itself. Educational collateral will include $iers and handouts that will be in fun shapes and 
colors with interesting pictures/graphics.  These educational collateral will include information on how to brush/$oss 
and wash hands correctly as well as tips/advice on how to stay "t and active during the summer and winter seasons.  









After thoroughly researching, another suggestion our group proposed was to utilize online components.  By doing this, our 
group believes the Institute will bene!t in educating rural children through modern technology and teaching them skills as 
well as making it fun for them to learn at the same time.  We advised the Institute to come up with and/or !nd a video game 
that will help the children learn by educating them on exercise, healthy eating habits, diabetes, and how to stay healthy.  We 
thought that this gaming system would initially engage kids K-5 and then college students as well.  We expressed to the Insti-
tute there are plenty of games and activities from the internet to use as a model.  We believe this will work and have a positive 
outcome as many schools have done programs similar to this proposed game.  An idea resembling this online component was 
recently done at Western Kentucky University.  A psychology professor received a $20,000 grant for designing a video game for 
autistic children.  However, this video game taught social skills, problem solving, and interaction for autistic children.
Engage Students
Our team also recommended the Institute come up with an informative 
DVD the children could watch while they receive dental services.  This 
DVD will teach healthy eating habits and how to properly take care of 
their body.  This video’s goal is to be informative for children, as well as 






Another objective of our campaign is to leverage the Institute’s existing resources. The Institute has already collected a plethora 
of data from the past, the organization just needs to collect that data and develop a focus.  As well as existing data, the Institute 
also already has programs available that can be expanded to integrate “Be a Healthy Me.”  Leveraging the existing resources of 
the Institute will help secure potential opportunities for publications and presentations.  In order to collect new data regarding 
diabetes, there will be a survey children will need to !ll out before they play the online games.  After the campaign has been 
implemented, these children will !ll out the same survey.   This will give us before and after results to determine how much we 
have educated the children.  Another way we will collect data will be through informal interviews with the children, where we 















We are going to evaluate the campaign by using the cookbook to 
direct students to the micro site where the students will take the 
questionnaire about their experiences after cooking healthy meals 
from the cookbook. This will help the Institute to track the student’s 
knowledge and overall health improvements. The Institute will be 
able to use the data taken from past visits to compare with future 
visits.  When the students play the online game in their classroom, 
the game will be collecting data. The Institute can use this data 
to compare what the children knew before we implemented the 
campaign and what they have learned since implementation. The 
Institute will ultimately be able to evaluate the successfullness of this 
campaign by the number of grants it receives.
By instituting a program like “Be A Healthy Me,” the Institute will qualify for more grants. According to The U.S. 
Department of Health and Human Services, there are many grants available in support of a program that promotes 
healthy lifestyles and diabetes awareness to children and adults, as well as a program that can acquire research 
on this topic and publish articles in scholarly journals. Finding these grants requires digging through databases 
for the grant that the Institute is best quali!ed to receive.  Once the Institute locates grants that best align with 
the program “Be A Healthy Me,”  it just takes !lling out the grant application exactly as instructed. The money is 
out there, the Institute just has to implement a program that is worthy of the money and “Be A Healthy Me” is that 
program.
Our group estimated the budget for our proposed health literacy campaign to cost close to $20,600.  That price 
includes $600 for a cookbook with ten pages in color at 150 copies and $20,000 for the video game.  Carrie Pritchard, 
a psychology professor at WKU, received the grant from the Kentucky Engineering and Science Foundation.  
Pritchard created the game herself and then handed it o" to a company in Nashville, Tennessee to do a pilot version.  
Pritchard’s future plan is to ask for additional funding after the pilot version and complete research on its usefulness 

















McKenna Byerley is a Public Relations major with a minor in Business Administration.  Upon 
graduation in May, McKenna plans to move to Louisville and !nd a job with a Public Relations 
!rm.
Andrianna Agisilaou is a senior at Western Kentucky University and 
plans to graduate in 2011 with a major in Public Relations and a minor 
in Design, Merchandising, and Textiles. In the near future, she hopes 
to land an opportunity that will intertwine these two subjects and 
further her career in both of these areas. With high hopes and great 
leadership skills, Andrianna will use no less than 100% of her knowl-
edge to understand her !elds of interests and reach her future goals.
Tracy Scherzer is from Louisville, Kentucky and will be graduating as an Honors College 
Graduate in December 2011 with a Bachelor of Arts and Letters in Public Relations and 
Spanish.  During her undergraduate career, Tracy was involved in the Western Kentucky 
University Honors College, Golden Key International Honour Society, Phi Eta Sigma, Spanish 
Club, and the local Public Relations Student Society of America (PRSSA) chapter in addition 
to being a Resident Assistant (RA) her sophomore and  junior years.  Before she graduates, 
Tracy will be spending the Fall 2011 semester abroad in Seville, Spain with International 
Studies Abroad to complete her Spanish degree requirements. Tracy’s dream job is to work 




Emily Heeb is a PR major and Marketing Sales minor from Florence, Kentucky. She 
is a member of Alpha Omicron Pi, a national collegiate sorority, where she held the 
position of Vice President of Communications during her time as an active member. 
She graduates from Western Kentucky University in May, 2011 and will be pursuing a 
Public Relations career in Cincinnati, Ohio.
Hannah Groves is a Public Relations major with a minor in Performing Arts Administration at Western Kentucky 
University. After taking a semester o! to travel around Europe, Hannah "nished her Bachelor of Arts and Letters 
degree and plans to move to Nashville. With a strong background in the arts, Hannah hopes to plan events for 
non-pro"t organizations in order to bring her two concentrations together. While at WKU, Hannah was involved 
with the Baptist Campus Ministries where she planned the weekly worship services, which helped her decide to 
change her major from Musical Theater to Public Relations.  She hopes that one day her degree will take her from 
Nashville to Chicago and continue to work with and for non-pro"t organizations.
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